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Submission Procedures

To submit your full paper, log in to the 
Submittable website using your registered 
account and select the appropriate submission. 
Your submission number is shown in the subject 
line of the email inviting you to submit a full paper.

Locate the Full Paper Submission section and 
upload the following:

•	  Upload your full paper as a word document

•	   Upload supporting images and diagram used 
in your full paper. 

•	  Upload the Copyright Consent form giving us 
your permission to publish your paper should 
it be accepted by our peer review panel. 
Download this document here.

Minor adjustments to the abstract, and changes 
to your details and co-author details are available 
during your full paper submission. 

•	 Upload a short biography of around 150 words 
for each author, specifying the institution with 
which they are affiliated. These should be in 
the third person and not include bullet points.

Full Papers

Papers submitted to the Journal of Design, 
Business & Society should be original and not 
under consideration by any other publication 

All papers will be subject to a double-blind review 
(by up to three members of the Design for 
Business: Research Program Review Panel), or 
subject to an editorial consideration by the 
Conference Chairman and Advisory Board. 

For blind peer review purposes, do not include 
the authors names and affiliations in the word 
document. Your details are stored separately on 
our system and a system-generated ID will be 
issued for your submission. 

Regardless of the range and the stage of your 
research or professional experience, the 
organisers expect the highest standards of 
scholarship in terms of writing, referencing, 
establishing the context, explicating the methods 
of inquiry, and reporting results in a way that may 
aid other researchers in the field or can be 
applied by practicing professionals.

Aims and Scope of Journal

The Journal of Design, Business & Society is a 
peer reviewed scholarly journal that aims to 
publish high-quality academic papers that 
examine the role of design in business and/or 
society, case studies, design critiques, and book 
reviews of relevant literature. Our aim is to 
promote cross-disciplinary research in the field 
of design.

Therefore, in addition to design papers we are 
also interested in receiving manuscripts on 
research about design that are coming from 
non-design areas, such as business, marketing, 
management, health, psychology, social 
sciences, environmental sciences, and others.

View the Journal of Design, Business & 
Society online at Intellect Book.

Important Notice

The guidance in this document is by no means 
comprehensive: it must be read in conjunction 
with Anglia Ruskin’s Guide to Harvard 
System of Referencing. The Style Guide has 
been written by the Library staff of Anglia 
Ruskin University and it is obtainable from 
http://libweb.anglia.ac.uk/referencing/harvard.
htm, or on request from the Editor of this journal.

The Anglia Ruskin’s Guide to Harvard System of 
Referencing is available as a pdf document. 
Click here to download this document.

Contact Details

Journal and article enquires 
Dr. Robert Crocker  
robert.crocker@unisa.edu.au

Submissions enquiries 
Katie Evans 
katie@intellectbooks.com

https://manager.submittable.com/user/submissions
https://manager.submittable.com/user/submissions
http://ideasondesign.net/wp-content/uploads/2014/12/AG15_RC_Consent_Form.pdf
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Preparing your abstract

The abstract should provide clear and concise 
information about your research, and should 
work as a stand-alone document. This means 
that it should make sense on its own, even when 
it is not paired with the research study.

Include between 3 and 6 keywords separated by 
commas (e.g. product design, innovation, Apple).

Abstracts are limited to a maximum 300 words.

Abstract structure

Try to write your abstract in five sentences, if 
possible. Use the following examples:

First sentence (the topic):

What is this project about? Establish the topic.

Good abstracts often start with: “This study 
examines...” (e.g. the current trends in Australian 
wine label design and packaging for export 
purposes.

Second sentence (conventional wisdom)

Based on your literature review, what would you 
say the current situation on this topic is?

Give very brief background information on the 
issue that you are addressing (in one, or in some 
cases two sentences).

For example: The wine industry is one of the 
largest industries in Australia, and the role that 
design and branding play is significant when it 
comes to maintaining the competitive advantage 
that Australian wines have on the domestic 
market. However, the situation is different when 
it comes to foreign exports.

Third sentence (gap in the knowledge):

What unanswered questions remain in your 
literature review?

Is there a particular issue that yet needs to be 
addressed? Often, in the conclusions of their 
academic journal papers, researchers will 
highlight opportunities for further research. This 
is a good indication of what are the possible 
gaps in the knowledge that you can address. It 
is important that you find an area that has not 
been thoroughly examined and where more 
information is needed. This is an area where you 

can contribute with new research. This is the 
most important part of any research project. 
For example, you can write the following: A 
comparative case study analysis shows that 
Australian wine industry would be more 
competitive on the European markets if it 
readjusts its branding strategy for export.

Fourth sentence (the findings)

What have you discovered in your research?

Your findings need to be original and interesting. 
Explain how do your findings contribute to the 
issue that you were examining. For example: 
The key reason for this is the differences in the 
pubic expectations in Europe of how quality 
wine should be labeled and packaged, which is 
distinctively different to the that in Australia.

Fifth sentence (social or practical 
implications)

What are the implications for practice? / Or: 
What is the impact on society? (If applicable)

What you need to address in this section is the 
“So what?” factor. For example: This study 
highlights the key design elements that need to 
be taken into consideration when developing 
wine branding strategies for European markets, 
both in terms of label design and packaging.

Abstract Example

Title and Subtitle: 
Australian wine in Europe: design and branding 
of Australian wine for exports

Abstract: 
This study examines the current trends in 
Australian wine label design and packaging for 
export purposes. The wine industry is one of the 
largest industries in Australia, and the role that 
design and branding play is significant when it 
comes to maintaining the competitive advantage 
that Australian wines have on the domestic 
market. However, the situation is different when 
it comes to foreign exports. A comparative case 
study analysis shows that Australian wine 
industry would be more competitive on the 
European markets if it readjusts its branding 
strategy for export. The key reason for this is 
the differences in the pubic expectations in 
Europe of how quality wine should be labeled 
and packaged, which is distinctively different to 
the that in Australia. This study highlights the 
key design elements that need to be taken into 
consideration when developing wine branding 
strategies for European markets, both in terms 
of label design and packaging.

Keywords: 
Australian wine, Europe, Design, Packaging, 
Branding



Intellect Journals ISSN 2055-2106

Notes

Notes may be used for comments and additional 
information only. In general, if something is worth 
saying, it is worth saying in the text itself. A note 
will divert the reader’s attention away from your 
argument. If you think a note is necessary, make 
it as brief and to the point as possible. Use 
Word’s note-making facility, and ensure that your 
notes are endnotes, not footnotes. Place note 
calls outside the punctuation, so AFTER the 
comma or the full stop. The note call must be in 
superscripted Arabic (1, 2, 3).

Opinion

The views expressed in the Journal of Design, 
Business & Society and Design for Business: 
Research Book Series are those of the authors, 
and do not necessarily coincide with those of 
the Editors or the Editorial or Advisory Boards.

Paper Inclusions

Contributors must check that each of the 
following have been supplied correctly and are 
the only inclusions in the submitted paper.

•	 Paper Title

•	 Abstract of no more than 300 words.

•	 Keywords – six words, or two-word phrases. 
There is a serious reduction in a paper’s ability to 
be searched for if the keywords are missing.

•	 References – Intellect requires the use of 
Harvard references embedded in the main text 
in the following format (Harper, 1999, p.27).

•	 Bibliography – titled ‘References’. 

Permissions/Copyright/Liability

Copyright clearance should be indicated by the 
contributor and is always the responsibility of the 
contributor. The author retains copyright of their 
contribution and grants Intellect an exclusive 
license to publish, Intellect retains copyright of 
the PDF version of the paper. The copyright 
license form should be completed and sent to the 
Editors to accompany every submission.

Personal communications

Personal communications are what the 
informant said directly to the author, e.g. ‘Pam 
loved the drums (personal communication)’. This 
needs no citation in the references list. Equally 
the use of personal communications need not 
refer back to a named informant. However, a 
more formal research interview can be cited in 
the text (Jamieson, 12 August 2004, interview), 
and in the references list.

Presentation/House Style

All papers should be written and submitted as a 
Word document (.doc or .docx). The font should 
be Times New Roman, 12 point.

The title of your paper should be in bold at the 
beginning of the file, but not enclosed in quote 
marks. Bold is also used for headings and 
subheadings (which should also be in Times New 
Roman, 12 point) in the paper. Italics may be 
used (sparingly) to indicate key concepts.

Any matters concerning the format and 
presentation of papers not covered by the above 
notes should be addressed to the Editor

Quotations

Intellect’s style for quotations embedded into a 
paragraph is single quote marks, with double 
quote marks for a second quotation contained 
within the first. All long quotations (i.e. over 40 
words long) should be ‘displayed’– i.e. set into a 
separate indented paragraph with an additional 
one-line space above and below, and without 
quote marks at the beginning or end. Please 
note that for quotations within the text, the 
punctuation should follow the bracketed 
reference. For a displayed quotation the 
bracketed reference appears after the full stop.

Illustrations, Diagrams and Tables

We welcome images and diagrams illustrating a 
paper. Supply images at a resolution of at least 
300 dpi. Diagrams should be supplied as vector 
files. Tables should be created in the document.

Insert images in the text (screen resolution only). 
Upload 300 dpi images independent of the paper. 
Clearly name files as the figure they represent 
and a short description: Figure 1_Bus Graph.eps

The image should always be accompanied by a 
suitable caption (the omission of a caption is only 
acceptable if you feel that the impact of the 
image would be reduced by the provision of 
written context). The following is the agreed style 
for captions: 

Figure 1: Caption here. Please note the colon 
after the number and the terminating full point, 
even if the caption is not a full sentence.

Length of Papers

Papers must not exceed 8000 words including 
notes and references – but not including the 
author biography, keywords or abstract. 

Language

The journal follows standard British English. Use 
‘ize’ endings instead of ‘ise’.
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All omissions in a quotation are indicated thus: 
[...] Note that there are no spaces between the 
suspension points.

When italics are used for emphasis within 
quotations, please ensure that you indicate 
whether the emphasis is from the original text or 
whether you are adding it to make a point.

Referees

The Journal of Design, Business & Society is a 
refereed journal. Strict anonymity is accorded to 
both authors and referees.

References

All references in the text should be according to 
the Anglia Ruskin’s Guide to Harvard System 
of Referencing. The default term used for this 
list is ‘References’. Please do not group books or 
journals together under separate a ‘Books cited’ 
or ‘Journals cited’ heading. Instead, incorporate 
all sources into the main body of references and 
list them alphabetically by author (except in the 
case of films, which should be alphabetized by 
their title rather than their director).

The same rule applies to all other type of 
sources. In-text referencing should look like this: 
(Bordwell, 1989, 9).

Please note in particular:

•	 ‘Anon.’ for items for which you do not have an 
author (because all items must be referenced 
with an author within the text)

•	 Absence of ‘no.’ for the journal number, a colon 
between journal volume and number.

•	 ‘pp.’ before page extents.

The following samples indicate conventions for 
the most common types of reference:

Baron, D. P., 2008. Business and the 
organisation. Chester: Pearson.

Adams, R. J.,Weiss, T.D. and Coatie, J.J., 2010. 
The World Health Organisation, its history and 
impact. London: Perseus.

Keene, E. ed., 1988. Natural language. 
Cambridge: University of Cambridge Press.

Samson, C., 1970. Problems of information 
studies in history. In: S. Stone, ed. 1980. 
Humanities information research. Sheffield: 
CRUS. pp. 44–68.

Perry, C., 2001. What health care assistants 
know about clean hands. Nursing Times, 97(22), 
pp. 63–64.

Kipper, D., 2008. Japan’s new dawn. Popular 
Science and Technology, [online] Available 
at:<http://www.popsci.com/
popsci37b144110vgn/html> [Accessed 22 
June 2009].

Kant, I., 1785. Fundamental principles of the 
metaphysic of morals. Translated by T.K. Abbott. 
1988. New York: Prometheus Books.

Times, 2005. Corporate manslaughter: responses 
from the legal profession (Editorial comments), 
The Times, 8 September. p. 4b.

Macbeth, 1948. [Film] Directed by Orson Welles. 
USA: Republic Pictures

Websites, Blogs and Social Media references

Websites, blogs and social media references are 
similar to other references. There is no need to 
decipher any place of publication or a specific 
publisher, but the reference must have an author, 
and the author must be referenced Harvard-
style within the text. Unlike paper references, 
however, web pages can change, so there 
needs to be a date of access as well as the full 
web reference. In the list of references at the 
end of your paper, the item should read 
something like this:

NHS Evidence, 2003. National Library of 
Guidelines, [online] Available at: <http://www.
library.nhs.uk/guidelinesFinder> [Accessed 10 
October 2009].

Chittenden, M., Rogers, L. and Smith, D., 2003. 
Focus: ‘Targetitis ails NHS. Times Online, 
[online]1 June. Available at: <http://www.
timesonline.co.uk/tol/news/uk/scotland/
article1138006.ece> [Accessed 17 March 
2005].

Whitton, F., 2009. Conservationists are not 
making themselves heard. Guardian.co.uk 
Science blog, [blog] 18 June. Available at: 
<http://www.guardian.co.uk/science/
blog/2009/jun/18/conservation-extinction-
openground> [Accessed 23 June 2009].

Andrews, A., 2012. Customer Focus Group, 
[Facebook] 11 November. Available at:<www.
facebook.com/andrews> [Accessed 11 
November 2010].

Big Red Corporation. 2013. New products for 
cars, [Twitter] 17 May. Available at:<https://
twitter .com/ bigredcorporation/promotions> 
[Accessed 13 November 2010].

http://libweb.anglia.ac.uk/referencing/harvard.htm
http://libweb.anglia.ac.uk/referencing/harvard.htm
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